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reader. writer. designer. unicorn lover.

Though not always in that order:
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BAKERY&CAFE

923 N Loop 1604 E Ste 101
San Antonio, TX 78232
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BAKERY&CAFE

923 N Loop 1604 E Ste 101
San Antonio, TX 78232

HOURS

‘: Monday - Friday
7amto7 pm

LA

4 saturday
\g samto7pm
\% Closed

BAKERY&CAFE

risebakeryandcoffee.com

BAKERY&CAFE

MILKSHAKES

All milkshakes are $3.95
Very Vanilla

Delectable Chocolate
Strawberry

Espresso

Chai

Chocolate Mint

HOT&ICED
ESPRESS0S

Double Triple
Americano $1.65 $2.10

Cappuccino \\ $2.35 $3.00
Espresso $1.65 $2.10
Latte $2.35 $3.00
Mocha " $2.85 $3.35
White Mocha $2.85 $3.35
Mocha Valencia $2.85 $3.35
Carmel Latte Q $2.85 $3.35

Red Eye $2.35 $3.00

Frappe a $3.95
HOT DRINKS

1220z 160z
Drip Coffee $1.35  $1.60

Tea $1.35  $1.60
Chai Latte $2.85 $3.35
Hot Chocolate $2.10 $2.40
Cafe au Lait $2.10 $2.35

COLD DRINKS

12 0z 16 oz
Iced Tea (freerefills) $1.50

Orange Juice
Milk

Chocolate Milk

$1.60
$1.35
$2.10

$1.85
$1.85
$2.40

923 N Loop 1604 E Ste 101
San Antonio, TX 78232
210-764-4000

risebakeryandcoffee.com

Italian Soda $2.50
Soda (free refills) $1.50
Bottled Water $1.00

Juice Box ($1.50)

drink extras: flavor shots $0.25, Soy Sub
$0.30, Breve $0.40, Whipped Cream $0.25

SIDE SALADS

$3.00 or $2.50 with sandwich

Spring Salad

egg, carrot, tomato

Candied Walnut & Cranberry
candied walnuts, dried cranberries

dressings: balsamic vinaigrette,

spicy ranch, honey mustard

extras: avocado, cheese, or bacon $1.00,
meat $2.00

BURGERS

Includes a side of regular or spicy cajun fries

Hamburger | $6.
lettuce, grilled onion, pickles, tomato, ketchup
Cheeseburger | $7.95 with choice of:

cheddar, swiss, mozzarella or Monterry Jack
BBQ Burger | $7.95

BBQ sauce, cheddar, pickles, grilled onions
Torch Burger - SPICY! | $7.95

cheddar, pickles, grilled onions,

serrano pepper aioli

Mushroom & Swiss | $8.95

mushrooms, swiss, onion, tomato, lettuce, mayo
California | $8.95

mozzarella, avocado, tomato, lettuce, pesto
Bacon Cheddar | $8.95

bacon, cheddar, grilled onion, lettuce,

tomato, mustard

Cajun | $7.95

blackened with our own Cajun spices, cheddar,
swiss, grilled onion, tomato, lettuce, mayo

Lan

GRILLED
SANDWICHES

Made on house made Ciabatta bread unless
otherwise indicated. All sandwiches are $5.95
(add Iced tea or Soda & chips for$2 )

Pineapple Turke
turkey, cheddar, pineapple, tomato, mayo
Texas Caprese

mozzarella, avocado, tomato, pesto

Turkey Pesto

turkey, pesto, tomato, mozzarella

Classic Ham & Swiss

ham, swiss, onion, tomato, mayo

Ham Apple Cheddar

cheddar, ham, apple, mango chutney
Turkey Swiss

turkey, swiss, onion, tomato, mayo

The Torch Panini - SPICY!

wheat seed bread with serrano pepper aioli,
ham, cheddar, tomato, grilled onion

BLT

bacon, lettuce, tomato & mayo on grilled
rosemary garlic bread

Lemon Turkey

wheat seed bread turkey, lemon vindigrette,
tomato, onion

Rosemary & Garlic Grilled Cheese (§4)
Monterrey Jack cheese on grilled rosemary
garlic bread

Rise Bakery &
Cafe

BRANDING

Rise Bakery & Cafe is a local San Antonio
establishment that prides themselves on
their homemade bread baked from scratch
daily in store. The collateral for Rise echoes
the same warm, home-style feeling that
their bakery gives and creates a personal
connection with their clients.

(11

...specializing 1n
home-style baking
made from scratch.

— Rise Bakery

AWARDS
N 92015 Gold ADDY
N 2015 Silver ADDY
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Bite
Chocolate

BRAND PACKAGING

Bite Chocolate encourages the consumer

to pay attention to the simple things in life
and cherish the small indulgences. Bite’s
branding is designed to be fun and playful
while keeping a clean and simple look. It is
created to enter seamlessly into the modern
market with an attractive design to entice
all ages.

€€ A balanced diet is
chocolate in both hands.

— Unknown

AWARDS
N 2016 Judge’s Choice ADDY
V2016 Gold ADDY

TEAM

Christopher C. Castillo

Marian Davalos



Another
Cho_colate day
‘:\I/:?sta. anutter
Bite©
Chocolate Livin’
la vida
mocha

and milk:
the perfect
alliance
\

Who
needs
milk?!

We
provide
the chocolate
you provide

the hot

NS




FIPPTIN THE SOUTH SEAS

ASTRID LINDGREN ASTRID LINDGREN ASTRID LINDGREN
o o These three dust jackets are visually 11 . .
Plpl engaging and echo the vibrant personality A room without books 1s
o of Pippi Longstocking. Each section of the . .
LongStOCklng cover responds to one of the characters in hke a bOdy WlthOUt a SOUI'
BOOK DESIGN the books and creates a playful image that — Marcus Tullius Cicero
explores the eccentric personality of Pippi

within the novels.
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Farm Stand at
Hildebrand

WAYFINDING

The Farm Stand at Hildebrand is a local
San Antonio farmers market. This design
mirrors the organic feel of the market

and incorporates the vibrant colors found
within the produce. The simple wayfinding
system is easy to understand and utilizes
cohesive color elements to help draw
patrons’ attention.

“ An apple a day is an
excellent thing — until
you have tried a peach.

— George De Maurier

AWARDS
N 2016 Silver ADDY

TEAM
Emily Condel
Marian Davalos






There are three prerequisites on the road to a true DevOps state

Getting to a true DevOps state, particularly when also getting to grips with using
cloud native services, is a journey. And probably a long one at that.

— DevOps in a Cloud Native World: Two of Tech’s Hottest Terms Collide

LANDING PAGE

Solve is a thought leadership blog for 11 . .
SOIVC: leaders in the tech industry. Its focus Solve: IIlSlghtS for
is to explore the different perspectives ™w
DeVOpS from industry experts surrounding digital YOUI' path fO ard.
BRANDING transformation, trends, innovation, — Rackspace Technology: Solve
operations and more, in order to help

choose the best path forward. These
designs focus on bringing a visual aspect to
more abstract concepts.



5] Solve

157} Solve o DevOps in a
R Cloud Native
World

rackspace

technology.

DevopS in a ClOUd It's a symphony. People need to know their

. part, when to play it and how it contributes
Native World to the bigger picture. When it works, it's

beautiful. When it doesn't, it’s discordant.

rackspace

technology..
Josh Prewitt
VP, Public Cloud,
Rackspace Technology

rackspace E Solve

technology.

INSTAGRAM STORIES FACEBOOK & TWITTER CARDS: ARTICLE TITLE & QUOTE
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time to insigh.

Rackspace transforms
data into an enabler

Faced with fragmented data, there was a need for the tech
company to modernize its stack, build trust and improve

Our customer The obstacles they faced

How we helped What we achieved together

Starting from scratch

With a combination of unbiased expertise,
meticulous methodologies and innovative
delivery models, Rackspace Technology
helps businesses around the world navigate
complex multicloud solutions to meet
specific goals. When faced with its own data
challenges, it turned to the same experts
that its customers depend on to modernize
data operations.

The company’s existing data landscape was
littered with silos, on-premises hardware,
expensive licenses and no unified data

“We looked at

multiple clouds and

98 Professional Services *%3

helped us evaluate

the benefits of

each cloud - ease

of implementation,
scalability and cost.”

strategy. The goal was to implement a new
data platform and processes to predict
business outcomes in a timely manner and
enable leadership to take action on those
predictions. Focusing on key business
metrics, the Rackspace Technology Global
Data Office started from scratch to build a
data organization, get organizational buy-
in, design a strategy and migrate multiple
data warehouses against a contract-
driven timeline.

Working with Professional Services, the
Rackspace Technology Global Data Office
assessed the current infrastructure and
moved into solution design. “We looked at
multiple clouds and Professional Services
helped us evaluate the benefits of each
cloud - ease of implementation, scalability
and cost,” recalled Juan Riojas, Rackspace

8uilding a data-
driven enterprise
,

About Rackspace
Technology

Data becomes a
business enabler

Technology Chief Data Officer. While working
on the technical side of the modernization
project, the Global Data Office also worked
internally to bring together a team of both
data experts and product expertise to plan
the portfolio and roadmap. “In order for

us to modernize our data, we also had to
modernize how we operate,” explained Lara
Indrikovs, Director of Product Management,
Global Data at Rackspace Technology.

vy | BR.T W

” N Im
| N

“We looked at
multiple clouds and
Professional Services
helped us evaluate
the benefits of
each cloud - ease
of implementation,
scalability and cost.”

Juan Riojas
CDO, Rackspace
Technology

CF)

White
Paper

COLLATERAL

“ Marketing is no longer about
the stuff that you make, but
about the stories you tell.

— Seth Godin

Rackspace Technology Customer Case Study
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RACKSPACE TECHNOLOGY

SPEAKERS BUREAU

—EST. 2021

===

Hello Racker,

| am pleased to invite you to join the inaugural cohort of the Rackspace
Technology Speakers Bureau. You have been hand-selected by our leaders
and marketing team for your continued commitment to providing a Fanatical
Experience™ in every customer interaction you have. We hope you will accept
our invitation to join this talented group of Rackers. Please find additional
information on the program below.

What is the Rackspace Technology Speakers Bureau?

The Rackspace Technology Speakers Bureau exists to enable Rackers to
provide a Fanatical Experience for our customers at all speaking engagements
and customer-facing events. It will create and foster a standard of excellence
for all Rackers speaking in public mediums as ambassadors of the Rackspace
Technology brand. The speakers bureau will create a consistently updated
catalog of speakers and their areas of expertise, making it easier for Rackers
from across the business to identify subject matter experts to engage in their
customer interactions.

We accomplish this mission by doing the following:

« Conducting Rackspace Technology Speakers Bureau training that
leverages both internal and external expertise

Creating a repository of speakers, inclusive of speaker bios and
areas of expertise

Gathering feedback from event and briefing participants to be
shared with speakers bureau members individually

Member benefits:

Exposure to internal and external executives

HA c Ks PAc E T E c H N 0 I.u GY The opportunity to build your personal brand and share your

expertise through speaking engagements

An exclusive rewards and recognition program

A mentorship program — learn from the best!
We will be scheduling our first virtual training session on March 24, 2021 with
Mandel Communications, a global leader in speaker and presentation skills

EST 2 U 2 1 training. We have saved you a spot!
" Please respond to this email by March 15,2021 and reach out to

' Ryan Jordan with any questions.

Thank you for your time and | look forward to speaking with you.

Jeff DeVerter

i Belire”

Chief Technology Evangelist

=U=

rackspace

technology. Unsubscribe

Speakers Bureau focuses on employees

(11 .
Speakers exceptionally knowledgeable in their given Grasp the SUbJCCt,
fields that want to share their expertise with .
Bureau others. The logo reflects designs from the thC WOI‘dS WlH fOHOW‘
IDENTITY 1920s during the time of the Speakeasy, — Cato the Elder
leaning into the more elite feelings of the
Speakers Bureau.




MICROSOFT IGNITE 2018 ORLANDO

MICROSOFT MICROSOFT MICROSOFT MICROSOFT

IGNITE IGNITE IGNITE IGNITE

ORLANDO 2018 ORLANDO 2018 ORLANDO 2018 ORLANDO 2018
@rackspace @rackspace

mmckspace

KUBECON 2019 SAN DIEGO

KubeCon 2019
San Diego ,

rackspace.

rackspace.

S’ rackspace

ubeCon 2019 San Djeg,

rackspace.

These stickers help create brand awareness
Event for the company during events. They play
S o k on familiar imagery from the location of the
th €rs events, incorporating the company logo
BRANDING and generate a fun and engaging way to
interact with the company while keeping

the name and branding visible.

‘““ Everything will be okay.
I have a sticker on my
laptop that says that.

— Sharon Van Etten



rackspace rackspace rackspace rackspace

technology. technology. technology. technology.

26-year-old Your portfolio, IT resources, Microsoft Office
data center, expanded. freed up. 365, optimized.

d ecommission ed : Sell business-class email, Feeding America runs 45% Maximize performance and ROI

Wyndham permanently exited without the hassle. leaner in the cloud. with help from our specialists.
the data center and saved 40%.

See how we helped > Read the story >

Get there with Get there with Get there with Get there with
rackspace rackspace rackspace rackspace
technology. technology. technology. technology.
ONE TWO THREE FOUR
“Get There” is an ad campaign that focuses 11 . ANIMATION LINKS
Get on the multitude of ways Rackspace Get there Wlth Animation One
Technology helps people and companies Animation Two
There achive their goals in the cloud. From Rackspace TCChIlOlOgy. Animation Three

ANNIMATION security and strategy to migration and — Rackspace Technology
marketing support, you can get there

with the Fanatical Support of Rackspace

Technology.

Animation Four



http://248afdcebe66164494c4-e400daf2d1276543053cbd4556467d94.r36.cf2.rackcdn.com/Review/Display/Campaigns/Get_There/Initiatives/Rackspace-Online-Ad-Wyndham-COM-TSK-1856/Copy-A/index.html
http://248afdcebe66164494c4-e400daf2d1276543053cbd4556467d94.r36.cf2.rackcdn.com/Review/Display/Campaigns/Get_There/Initiatives/Rackspace-Online-Ad-Productivity-Reseller-MST-TSK-699/Copy-A/index.html
http://248afdcebe66164494c4-e400daf2d1276543053cbd4556467d94.r36.cf2.rackcdn.com/Review/Display/Campaigns/Get_There/Initiatives/Rackspace-Online-Ad-Feeding-America-MLT-TSK-1858/Copy-A/index.html
http://248afdcebe66164494c4-e400daf2d1276543053cbd4556467d94.r36.cf2.rackcdn.com/Review/Display/Campaigns/Get_There/Initiatives/Rackspace-Online-Ad-Productivity-M365-Retargeting-Creative-Test-MST-TSK-909/Copy-A/index.html

rackspace

technology.

T resources,
freed up.

Feeding America runs 45%
leaner in the cloud.

Read the story >

rackspace

technology.

T resources,
freed up.

Feeding America runs 45%
leaner in the cloud.

Read the story >

rackspace

technology.

I'T resources,
freed up.

Feeding America runs 45%
leaner in the cloud.

Read the story >

Get there with
rackspace

technology.

SCENE ONE

SCENE TWO

SCENE THREE




A Brief History

A Brief History of Fspresso

of Espresso

©OQYV m

@ 362 likes

doubleoscoffee  #coffee #florida

Double O’s “¢Life is too short for
Coffee Blog bad coffee.

SOCIAL MEDIA — Unknown




OUR COFFEE
SUPPLY
CHAIN

7 [Fil= 12

OUR COFFEE
SUPPLY CHAIN

OUR ORIGIN
STORY

OUR ORIGIN
STORY

»

Double O’s

FFFFFF

9 o
You're Invited!
DOUBLE O'S FRANCHISING EVENT

AUGUST 315 | 1PM-3PM

110 EAST COLONIALDR.
ORLANDO, FL 32801

|

EERRESE

, )
You're Invited!
DOUBLE O'S FRANCHISING EVENT
AUGUST 3157 | 1PM-3PM

110 EAST COLONIALDR.
ORLANDO, FL 32801
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MAY 28

BRUNCH & BARRE [ g ertisn
B ook onTrear S

POP-UP CAMP!

OCTOBER 21

burn boot comp burn boot comp burn boot campr
AAAAAAAAAAAAAAAAAAA

FEB 10TH 4-6PM

B“RN & RISE &

IT'SSUMMER
FITNESS TIME

burn boot comp

DISTRICT

Burn Gym ‘ An event is all about
Events joining people together.

SOCIAL MEDIA — Mark Kilens




logo. Let us help

tell your story.
— Burn Media Co.

just your

““Your brand is more than

IDENTITY

Burn Media
Co. Branding



BRAND
COLORS

Our palette shows a distinct
connection to our founding
roots, but also maintains the
calm, cool approach we take
in everything we do. A simple
collection of colors that are
no-nonsense, easy to use
and identify us uniquely in the
business landscape.

Use unedited brand colors as
often as possible. Tints can
be utilized when the situation
requires it. Our tints are in
incriments of 20%.

100% (base color), 80%, 60%,
40%, and 20%.

Avoid using any other tints.

PANTONE

295C

PANTONE 7465 C
PANTONE 3258 U

CMYK:

RGB: 0.0.0

HEX: #000000

FONTS

Playfair Display
Bold & Regular

Used for headlines
and quotes

Poppins
SemiBold & Light

Used for body copy,
quote attributions,
and subheads

AA
AA

AaBbCceDdEeFfGgHhIiJjKk
LIMmNnOoPpQqRrSsTtUu
VvWwXxYyZz

1234567890

AaBbCcDdEeF{fGgHhIiJjKk
LIMmNnOoPpQqRrSsTtUu
VvWwXxYyZz

12345607890

AaBbCcDdEeFfGgHhIiJjKk
LIMMNNOoPpQQqRrsSsTtUu
VVWWXXYyZz

1234567890

AaBbCcDdEeFfGgHhIiJjKk
LIMMNNOoPpQQRrSsTtUu

- VVWWXXYyZz

Other variations:

Italic & Light Italic 1234567890

as needed.
CMYK: 100.84.36.39 CMYK: 68.0.40.0 CMYK: 0.0.0.0
RGB: 0.40.86 RGB:59.191.173 RGB: 255.255.255
HEX: #002856 HEX: #3BBFAD HEX: #FFFFFF

Burn Media Co. Brand Guidelines 6
TONE AND OUR
s Main Logo
A burn media co. 9

GRAMMARK

We keep it real, direct
and honest in every
situation, from talking
with clients to making
posts on social media.

-

We're trendy,
but never
overdone.

we’re serious,
but never
stale.

~
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Follow these requirements
so our logo always looks
its best.

THINGS TO NOT DO
WITH THE LOGO:

- Do not stretch, warp,
skew or distort the logo
in a non-uniform way

« Do not rotate

+ Do not use non-brand
approved colors

+ Do not add gradients

+ Do not apply drop shadows
+ Do not add a stroke

+ Do not change sizing

+ Do not change the font

« Do not place on on top of
patterns or busy
backgrounds

(3 burn media co.

é burn media co.

bmco.

bmco.

Our default logo is navy. There are black and
white versions of the logo as well to be used in
specific circumstances. You can use the black
logo on black and white layouts. You can use the
white version on dark backgrounds so that it is
easier to see.

Scale & Clearspace

To make sure our logo is legible and to maintain
its integrity, keep the surrounding area free from
other elements. The minimum clearspace is the
width of the body of the ‘i"x 2.

Minimum size
digital: 150px, print: lin

Logo Variations

If space is limited, one of the provided versions
can be used. The minimum clearspace is the
width of the stem of the ‘b’ x 2.

The wordmark is the prefered secondary version,
followed by the flame and text lockup.

Minimum size
digital: 150px, print: lin
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—+
WHEN YOU LIVE
ON

EVERY DAY IS CPL

+ CPL (Cost Per Lead) is a marketing
metric that measures the cost of
acquiring a potential customer or
lead through advertising campaigns.

Our Favorite Ways to

It's calculated by dividing the total
Take Care of the Earth

cost of the campaign by the number
of leads generated.
reusable water bottles
canvas tote bags
thrift shopping
walking/biking

A burn media co. & burn media co.

(3 burn media co.

2/ O
I N STAG RA M REACH TOTAL FOLLOWERS

The number of unique Provides you with a breakdown

accounts that have seen of the top locations, ages,
the content at least once. gender and active times of
your followers.

(3 burn media co.

(3 burn media co.

> Q

IMPRESSIONS ENGAGEMENT

The number of times your The number of accounts that
content was viewed by have interacted with your
others. This does not content by liking, commenting,
measure engagement sharing, or saving.
with the content.

{ ® What do they mean?

* o o

SHARES SAVES

©

MOST ACTIVE TIMES

Represented by the paper plane icon
Shares happen anytime
a user sends a post to
another user or shares to
their Instagram story.

Represented by the bookmark icon

Using a call to action
like “save for later” on
informational content can
help encourage your
audience to use this feature
and boost engagement.

Breaks down the most popular time of the week
and day that your followers are the most active.

Posting during these popular times will increase
the likelihood of your followers actually seeing
and engaging with your content!

Burn Media
Co. Social

SOCIAL MEDIA

““ Social media is not just an
activity; 1t 1s an mvestment of
valuable time and resources.

— Sean Gardner



fb burn media co.

info@burnmediaco.com

Digital Marketing Services

www.burnmediaco.com

CLIENT Client Name
PROJECT Franchise Development and Website Design
$18000*
ESTIMATE
“Setup Fee (does not include monthly recurring managemant fees.)
ESTIMATED
DELIVERY A
DETAILS Full Franchise Development Site Development
« Design package
- Page/Module Layout
Wrillen Content Development
« Copywriting
Custom Content Management System
« FranConnect Integration
+ Google Search Console Implementation
+ Google Analytics Implementation
- Facebook Pixel Implementation
« Lead Tracking
Signature (Bum Media Co.) signature (Client)

Printed Name (8urn Medic

co) Printed Nome (Client)

Dute

Date

6 burn media co.

JENSEN
GEBHARDT
Account Manager

jensen@burnmediaco.com
www.burnmediaco.com

Burn Media
Co. Collateral

COLLATERAL

— Unknown

“You never get a second
chance to make a first
Impression.



Summit €€ Summit 7.
APPAREL The highest point of

attainment or aspiration.

— Merriam-Webster



IMMIT [SUHM-IT]

& burn media co. | burnboot comp

UNITED S'TRATES T°UR

TOUR [TOOR]
NOUN

TRAVELING AROUND FROM PLACE TO PLACE

ARKANSAS
COLORADO
CONNECTICUT
DELAWARE
FLORIDA
GEORGIA
IDAHO
ILLINOIS

IOWA

KANSAS
KENTUCKY
MAINE
MARYLAND
MASSACHUSETTS
MICHIGAN

MINNESOTA
MISSISSIPPI
MISSOURI
MONTANA
NEBRASKA
NEVADA

NEW HAMPSHIRE
NEW JERSEY
NEW MEXICO
NEW YORK
NORTH CAROLINA
NORTH DAKOTA
OHIO

OKLAHOMA
OREGON

PENNSYLVANIA
RHODE ISLAND
SOUTH CAROLINA
SOUTH DAKOTA
TENNESSEE
TEXAS

UTAH
VERMONT
VIRGINIA
WASHINGTON
WEST VIRGINIA
WISCONSIN
WYOMING

THE HIGHEST POINT OF ATTAINMENT OR ASPIRATION.
THE HIGHEST POINT; TOP; APEX.




THANK YOU!

Have a magical day.

210.643.4920 crystalroserosales@gmail.com  www.crystalrosedesigns.com


http:// www.crystalrosedesigns.com

